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An Infroduction To Web
Design

Whether you are starting a blog or starting a business,
there are multiple items that need to be taken into
consideration if you want to have a successful
website or produce quality blogging material. There
are the many steps of locking in a domain name,
finding a reliable host with great support features and
the obvious part of choosing what to begin blogging
about! It is very important to take into consideration

the many following items before launching!




I Chapter 1: Plan

Creating and maintaining a successful blog or
website is hard work if you want your postings to
be recognized. If you want your website and
postings to get recognized, you have to get
creative, be unique and stay consistent. If you
have only broad ideas for your proposed
content, try brainstorming and narrowing down
your subject manner to ensure that you stay on
topic and get the most out of your blog or
website.

BUILD LAUNCH

n SUPPORT



I Chapter 2: Design

When you feel that you are fully ready, choose a content
management system (CMS) that best suits your needs. There
are multiple different content management platforms that
could be used when building a website. There are CMS$S
platforms like WordPress, Wix and Blogger that mainly use
templates that are fairly easy to use once getting used to.
There are also programs like Adobe Dreamweaver, where
more expert designers and developers can code more

unique websites manually.

Once you find the CMS that best suits you and your needs,
begin building your website. Take your time in doing so to
avoid making careless mistakes as this could be costly
when trying to gather and maintain an audience. Building a
website is only one piece of the puzzle. Once your web
presence is established, take the time to take full control of
what is rightfully yours and fill it with useful information for
your followers to enjoy reading and continue reading!
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I Chapter 3: Development

Once you lock down a solid motive for drafting up some
blogging and website material, then comes the hard part of
being interesting for not only your current followers and
future readers of your blogging materials, but also you want
to grab the attention of the almighty search engines that
each of us use daily. Gaining the attention of search engines
is a great tool and almost essential for online brand
awareness.

Sounds Easy, Right?

May seem like an easy concept, but in reality being
interesting and creating constant, unique content that
appeals to your fellow followers and search engines can be
quite challenging.

Many steps should be taken before creating and publishing
any written material!



WRITE.

@ REVISE.

WRITE.

REVISE.

@ AND THEN...

WRITE MORE!

REVISE MORE!

Take into account your audience. If you want to
continue to please them, keep up on your posts and
other materials for viewing. Also, catch their...

IMMEDIATE ATTENTION!




You also want to catch the attention of search engines in order
to have your materials found online for others to view and pass
along! Do this by paying attention to keywords, changing
trends and also make sure to frequently check any broken
links for any changes that you could have made when crafting
up some catchy URLs. Implement SEO, optimize your online
pages and be aware of the constant online changes! The
online world can change in a mere second, so being alert is
key!

Also, visual aids can be a very helpful tool when trying to
express rather complicated subjects. If you have ever
presented an online presentation before, think of your website
or blog as a published and public online presentation, where
everyone can see what you post.

Although this process can be frustrating and time consuming, it
is well worth it when it comes to reaching your targeted
audience! Once you reach your targeted audience, the

opportunities are endless. Growing your online presence takes

a long time, so patience is definitely key in this line of business.

With a growing world of online users daily, it can be hard to
stay consistent sometimes!



I Chapter 4: Launch & Growth

Just think, you made it this far, right? We have
discussed the wonders of website and blog creation,
as well as the importance of optimizing your website
to gain the attraction of search engines for listing and

searching; So, now what?

Registration

Website Format =~ Setup

ddddddddddddd

nnnnnnnnnnnn

nnnnnnnnnnnn
Optimisation ~ €%  Web Analytics

It is now fime to get social
and share your website or
blog and express
yourself, your brand.



There are multiple social media
outputs that are useful and not all
of them are necessary for you to
communicate your message to
others.

Choose Social Media
Channels That Best Suit
Your Nichel!

Choose Social Media
Channels Based On
What You Represent!




Simply choose the social media platforms
that are the most useful to you when
promoting and showcasing your website
or blog. Using social media platforms
such as Facebook, Twitter and Pinterest
can communicate your message more
clearly than simply just stating it on your
website or blog. When using social media
networks, use visuals and plenty of them!
Bright, eye-catching visual aids are
essential if you want to spread your
message to a larger audience! Visual
aids are very useful and essential for
catching your audience, as well as for
the almighty search engines! The goal of
social media is to gather a wide range of
audience, also commonly known as
followers. You also want to get them
engaged in the subject. Providing
engagement for your viewers makes your
materials more interesting, thus making
them more likely to be shared with others
and spread throughout cyberspace!




GET SOCIAL!

52. Include “social sharing buttons” on each blog post.

53. Include a “PINterest” button to your images.

54. Use social bookmarking sites: digg, stumbleupon, del.icio.us.

55. Integrate your social media profiles to your site.

56. Use media management tools: Hootsuite or Buffer.

57. Include a newsletter form to your site. Use Aweber.

58. Allow readers to subscribe to your blog. Use FeedBurner.

59. Promote content across social networks. Use #hashtags when applicable.

GROW CONNECTIONS

60. Respond to your readers.

61. Guest blog to gain more traffic & blacklinks.

62. Participate in a conversation on Twitter. Use #blogchat.
63. Take time to read your favorite blogs and interact.

64. Join active groups on social media that are related to your site.

65. Create Gravatar account to display your photo beside your comments.
66. Share useful and relevant posts from other blogs. People will love you for that!

Engaging people on social media
will lead to more people
experiencing your brand. It may
seem like a simple process, but it
can and is a fime consuming one.
It takes time to build and grow your
audience. Start small and don’t get
too overwhelmed at first. Spend
plenty of time building your
website and then optimizing it to fit
your niche and then work on your
social media to grow your
connections. Once you grow your
connections, focus on growing
more. The opportunities to share
your voice and your brand online
are endless.



I Chapter 5: Mobile Design

Another item that has seen extireme growth within
recent years is that of responsive mobile design.
Along with responsive mobile design comes that of
mobile applications or ‘mobile apps’ for short.

Mobile apps are seen and heard about everywhere it
seems. It is a constant growing trend that is just as
important to get involved in as having a responsive
website.

If digital marketing is recognized as having engaging
content for your viewers, then developing mobile
apps for your business is one of the best and most

innovative ways today in doing just that.

Mobile apps directly engage followers and are a
great way to provide them with all kinds of
information about your business, as well as get them
engaged by playing games or taking engaging
surveys and questionnaires.



THE BEST APP

CREATION TOOLS

DIY YOUR APP BABY!

* Mobile Roadie

The visual way to make Full €MS, no coding app
gorgeous custorn mobile apps. builder for iOS and Android.

* AppMaker

Point and click solution
for building rich confent
based apps.

* CgmeSalad  * Bizness Apps
Creator s

Create, test and publish your e easy.
own game. Drag and drop.

Mobile apps for busine:
made

* SwebApps

An easy way to build
your app in minutes.

* AppBreeder

The online iPhone

* Appafolio

100% native apps, content caching

for offline viewing and more.

® RareWire

native Apps built in our
WIRE XML

WebMobi

L ]
Create a mobile web app in
minutes. Many features

* App Press

Build iOS apps
without coding

= * Seattle Clouds

The app design app.

Infographic created by wwwASOProfessonalcom

Start creating your native
iPhone app right away

There are multiple
app creation tools
available out there.

Some of these tools
are free to use while
others require quite
a bit of an
investment. It really
all depends on how
much flexibility you
want in regards to
your apps.

The free tools are
going to be the
ones that have the
most limitations. Try
them out though
and see if they work
for you and if they
do, great! If they
don’t work for you,
then consider
investing into some
more complex and
flexible application
development
software.



Chapter 6: Web Design Toollbox

Web design and development is a complex task for
any small business. Establishing an online presence
takes plenty of time. It is also known that fime is what
people don’'t have today. To help save time, we have
gathered up a collection of different helpful visual
aids to assist in the web design and development
processes. Check them out on the following next few
pages! They each provide very useful tools and other
materials to enhance your online presence!




How To Start A Web
Project!

START | PAOJECT

Dojniah i o ok Yok el e B

‘o vsualy sppeing and pleasing o your clent i o easy
K. Hore's overyehing you 1ad 0 know 10 09t started.

DON'T FORGET

to get this in writing!

GATHER ALL NECESSARY MATERIALS FROM THE CLIENT AND/OR THIRD PARTIES

RESEARCH, INSPIRATION, AND PLANNING

DESIGN
Step 1: Mock up the layout and intended functionality with a wireframe, which should include:

Step 2 Present your mock-up to the client
for an approval cycle, which consists of:

o
: e

TIP: The best time to make major
m changesis prorto coding

Step 3: Place your visual elements using a design software program

SET YOURSELF UP FOR SUCCE!

DEVELOPMENT
T

More than 49% of all page views are on sites coded in HTMLS, as of April 2013

Implementation options include: ‘Add features and functionality such
) CcMS
Application
(Content Management
framework
System)
- w o B
r W)

Shoppingcart  Livechat  Contact fom
.. RUBY ON RALLS 0. WORDPRESS

TESTING AND LAUNCH




30 Must Have Tools For
Web Developers!

A DEVELOPER’S
TOOLBOX IS NEVER
LOCKED

amazon ®)DreamHost
Webservices* It e it Yoy

O Hes teempe




Web Design Trends For
2015!

20

WEB DESIGN TRENDS
FOR 2015

MOBILE OPTIMIZATION

SVG Flat Design

BIGGER TEXT
& BIGGER
IMAGE DRIVEN
WEBSITES

win TRENOS. [e—

community

& HAND-DRAWN ELEMENTS

RES
PON
SIVE :

TYPOGRAPHY




30 Ways To Promote
Your Blog Posts!

30 Ways to Promote Your
Blog Posts

Yousspent hours researching, Below are thirty ways you
writing, findis d blog post.
loadi blogs posts, but tof Print
your work isn't done yet. To get out this handy graphic andh
h  each bl Heck off each it
you need to promote it With alittle work and -+,
it as much as you can. planning, youll get the most _

leverage out of each post.

Building a following takes time. The adage if you build
1t they will come” is Incoreet, Instead, think It you
market it thay will come"

Social Media

2 Schedule
v B
|
crosl T
=
groups & {change the
through ads. tite),

el

Your Contacts

trom you.

2 Addyowr  12Share 15 Addyour
lestbiog  yourbloy  Wtestblog

inyowr  Podtwil  poststo
P eman Peoplain  youremai
newilotors. | GOpESr  sign
tormayon g

beong o, Wiksstarop.

pes

16 st 10 Adk W deina
Comment  MATUE  iluentinl ' seemnr ing
ontalevant  PORIO bloggemin  emeer  community
Tink to your peamel and
ok s s kst
unkte:
bogpor.  Abltofre- e
) bloggers.

O TR

Syndication

Here are ten sites that make syndicating your blog
posts super easy:
21.IFTTT.com - allowsyouto | 22. BlogCatalag com - helps you

sundicate to over 50 different connect with other bloggers to
sites. share ideas and posts.

23 i 26 bmit your
distributes your blog posts to blog to https://
bishers i

[

Salon com and eHow.com gp/vendor and get paid when
Kindle owners read it

25. NetworkedBlogs com - Get 26. Alltop.com - syndicates
found nd "-! p from
Also links to Facebook. sports.

27, Seribnia.com - the source 28 Syndics com - syndicates
reader reviews of the w,,,-,f" blogs that cover a wide variety of
bloggers and columnists topics; one of the most popular
syndication services

29 EvanCarmichael com - 30. Qutbrain.com -
R elonia

you
content, this site s a must siteslike CNN com and
FastCompany.com

You don'thave to sign up with all these stes - pick 2-3 that gre
the best ft for your industry and focus on thase. Having the
pear on wourgach
engine rankings.




10 Step Checklist To
Build & Market A

Successful App!

APP’S USP, PLATFORM & COMPETITIVE ANALYSIS
MONETIZATION STRATEGY

Decide on:
A catchy name
D & -

X
S
N -
Revenue model h
Free/Fi ium/Pai
(Free/Freemiur id) Contentaaity g

h\\- ( :::3

Elq
x
X
X
v

Ease of use

) WEBSITE SETUP X ¢
Navigational controls
Pricing x

@ 'ﬂﬂﬂ BUILDING IT RIGHT 1

Available soonon
01 m

Get ready with a website to present your app to the world,

bout it, or make . It should
shoﬂ:ase your app in the best way possible. @
/ User-friendly design
APP USER TESTING - D
‘Checking for device
E% ‘9‘ compatibility
YV (for Android apps)
/ \
Ufe
A Social media integration
[raeve o
Release the Beta version Implement user feedback Call-to-Action buttons to rate the app, offer feedback etc.
to selected users. into the app
APP STORE OPTIMIZATION
Tunes
Tesndkeyworss ———— Rocket Shoot

by Sumos Technologies e
Description

Control the rocket launcher and destroy the enemy

taniks. Launch yoursel nto the skles and beyond

- What's New in Version 1.15 Desaiption
v 3 More Rockes added

Ope T ey s diond s

Screenshots
Froe
Category ——————  Category: Games ~——— Screenshots.
Verson:33
Sy
7 MARKETING CREATIVES SOCIAL MEDIA ACTIVITIES
() Videos Creating social media channels and
updating them with videos, teaser
[ Teaser trailers (@) @ trailers and other content featuring
L) -
[©] images v 2
| " ot
e 3 4 ® 4 Building networks with target
Lu , Infographics o A customers
PRESS KIT MARKETING BUDGET 1 O
Allocate funds to cover:

4} Press releases

¢ ©
‘ g &3 online PRactiviies
Graphics - app icon and - ¥° “F
peershiots 5 [[] mobieadvertising ) ) ‘,‘
J 2,
Company profile 7]
I:j/ Offline marketing
2 Links to your app's
7~ website and social media 3\ Blogger outreach
assets

Conceptualized & Designed by:

DOT COM INFOWAY
C I 'www.dotcominfoway.com




Understanding Logo

Formats!

UNDERSTANDING

LOGO FILE FORMATS

RASTER: DOT MATRIX DATA STRUCTURE(PIXELS)

JOINT PHOTOGRAPHIC EXPERTS GROUP

WMe Swee,
o foe,

Typically used for high
quality photography and
low res online use. Will
loose quality if scaled
over its pixel width. Does
not support transparency.
%, & ¢ Not recommended for

% 132ng 3y W print use

PNG

PORTABLE NETWORK GRAPHICS

Me Sweey
N\ 0, :
ot 5 Designed for transferring

& 00’
Kl ¢, images on the Internet and
i 61 not made for print. Sup-
32 C) M & ports transparency. Used
2 § best for text, graphics and
% & online use to create a crisp-
"% §°  erlook. cannot be scaled
73, o

? 123mg 210 208 over its pixel width.

.GIF

GRAPHICS INTERCHANGE FORMAT
e Sueer o, Used specifically for online
% use, colors, reducing
2 %; number of colors to 256

) % and can be used for anima-
( 8 g‘tion‘ Also allows for
L

5
04‘

reduced file size and sup-
os‘b ports transparency. Similar

Me Swe,
ol €1 0,

%, <" to .png but lower quality.
% PRI A0S pPng quality.

PSD

ADOBE PHOTOSHOP
oieMeSeers,  Used for editing photos,
graphics and web design.
Stores an image with sup-

) M . % port for most imaging op-
o

& 2%

%,
20

tions including layers with
2 masks, transparency, text,
& actions, filters, ect. Cannot
be scaled over its pixel with
and is purely for exiting.

2m

e Swe,
o M €1 0p.

%
%, &
3,
@ i22m5 24 205

VECTOR: PATHS AND STROKES EASILY RE-SIZED
EPS

ENCAPSULATED POSTSCRIPT FILE
i e Suee; De, Used for logos and illustra-
o

e
& %w tions as a vector. Can be
S o
& - % scaled to any size without
g’ ) % losing any quality. Supports
s % % gtransparency and is perfect
L
5 2 for large format priting.
% S
k &
4 &
. <®

9,
7 422mg 20 20

.PDF

PORTABLE DOCUMENT FORMAT
oo™ Suees o, Used as a way to share

x: documents without losing
f D) ‘2; the design or quality. A
¢ ) % digital version of a hard-
% ( M % £ copy, generally used for
i, A £ emailing and sharing. Even
%o o{o“b elements and illustrations
U, Q‘" can be pulled from certain
PDF files.

Al

ENCAPSULATED POSTSCRIPT FILE
e Me Sueey e, Developed for representing
@ asingle page vector-based

‘% drawing in either the EPS

Z or PDF formats. It is a lay-

£ ered file used for illustra-

2 tions and graphic design.

& This is the file designers
¥ create your ORIGINAL
LOGO IN.

IMAGE

RESOLUTION

HI RES : 300 DPI - Used for magazine and high
quality prints. (5x7 photo: 5" x 300 = 1,500 pixels
wide)

LO RES : 75dpi - Resolution used for online and
screen use, not for print.




What Legal Stuff Do |
Need For My Website?

sy A T

LEGALS

NIEIEIDRE @ R" MY

WEBSITE?

BROUGHT TO YOU BY LEGAL123.COM.AU

THEN YOU ARE COLLECTING
“"PERSONAL INFORMATION"
(E.G. EMAIL ADDRESS) AND

YOUR WEBSITE NEEDS A

DO YOU HAVE A
CONTACT FORM ON
YOUR WEBSITE?

f N PEOPLE COULD
DO YOU PUBLISH ' RELY INCORRECTLY ON
INFORMATION OR YOUR INFORMATION OR
ADVICE ON YOUR | ADVICE AND YOUR
WEBSITE? WEBSITE NEEDS A

THEN YOUR WEBSITE MUST
STATE YOU COMPLY WITH
AUSTRALIAN CONSUMER
LAW & PROVIDE REFUND,
WARRANTY & SHIPPING
INFORMATION IN

DO YOU SELL
GOODS OR
SERVICES

THROUGH YOUR
WEBSITE?

DO YOU ALLOW
ADVERTISING ON
YOUR WEBSITE?

DO YOU ALLOW THEN YOUR WEBSITE
CONTRIBUTORS SHOULD INCLUDE

TO POST ON > ADDITIONAL
YOUR WEBSITE?

DO YOU ALLOW
3RD PARTIES
TO MARKET TO
YOUR WEBSITE
SUBSCRIBERS?

et 2o oot 108415708 s Ao it USRS Legali2
et oonsweit o v onost s Tocusromms s srecuees ronvounwessre. L@@l 23.com.au

(€) COPYRIGHT 2013 LEGALIZS PTY LTD. ALL RIGHTS RESERVED,



25 Point Website Usability
Checkilist!

25 POINT WEBSITE
USABILITY CHECKLIST

*’ ACCESSIBILITY

@ SITE LOAD-TIME IS ADEQUATE TEXT-TO- @
REASONABLE BACKGROUND CONTRAST

FLASH & ADD-ONS ARE @
USED SPARINGLY

A\

FONT SIZE/SPACING IS
EASY TO READ

HAS CUSTOM @
FOUND/404 PAGE

@ IMAGES HAVE APPROPRIATE g
ALT TAGS NOT

TAGLINE MAKES COMPANY'S
I‘UPF’OS[ CLEAR

CLEAR PATH TO COMPAN
INFORMATIO

ATH TO CONTACT
ATION

g CLEARF
INFO

MAIN NAVIGATION IS NAVIGATION LA
EASILY IDENTIFIABLE ARE CLEAR & CON

NUMBER OF BUTTONS/LI COMPANY LOGO IS LI
I LE TO HOME

SITE )LApnI IS

¥ CONTENT

@ MAJOR HEADINGS ARE CRITICAL CON

CLEAR & DESCRIPTIVE ABOVE THE F

STYLES & COLORS EMPHASIS (BOLD, ETC.)
ARE CONSISTENT USED SPARINGLY
ADS & POP-UPS ARE MAIN COPY IS CONCISE &
U\\)“IR’I{ IVE EXPLANATORY

PAGE TITLES @
XPLANATORY

URLS ARE MEANINGFUL &
USER-FRIENDLY




I Conclusion: Just The Beginning!

When it comes to digital marketing, a website is just the
beginning. Establishing a website or blog for your small
business is just one stepping stone of many when it comes to
the digital world.

Design your website to fit you, your brand. Take your time
when doing so and be sure to fill it with tons of useful and
engaging content for your viewers.

Designing a website is just the beginning. It is the
development of that website and your brand that brings
everything together!




Was Our Web Design
Guide Able To Assist You?

We hope that our complete
guide was able to assist you In
your digital marketing efforts.
Contact us today for more
helpful tips & tncks!

Avuthored By:

Justin Rissmiller, Owner & Operator
A Publication Of: ; b
T&R Solutions: Define. Design. Progress. |
hitp://tandr.us

info@tandr.us
@tandrsolutions




